
A M A N D A  T E N G
D I G I T A L  M A R K E T I N G  +  G R A P H I C  D E S I G N  S P E C I A L I S T

Results-dr iven,  detai l-or iented,  and innovat ive Digital  Market ing and Graphic Design Special ist  respected for  developing and
producing engaging mult imedia col lateral  in support  of  company advert is ing init iat ives and performance goals .  Motivat ional  leader
experienced in craft ing strategies and campaigns that dr ive brand awareness and grow market share.  Out-of-the-box thinker
committed to cont inuously improving trend forecast ing,  business development,  and technology integrat ion to opt imize expansion
and revenue product ion.  

GRAPHIC DESIGNER  |   2019 - 2021
GUESS?,  INC. |  LOS ANGELES, CA

DIGITAL PRODUCTION ARTIST  |   2021 - PRESENT
RALPH LAUREN |  NEW YORK, NY

MARKETING COORDINATOR & DESIGNER  |   2018 - 2019
THE AGENCY REAL ESTATE |  BRENTWOOD, CA

Directed the design and implementat ion of  market ing init iat ives,  including pr int  col lateral ,  advert is ing,
social  media digital  strategies featured in The Los Angeles Times,  Westside DIGS, and Pal isadian Post .
Spearheaded a comprehensive market ing strategy,  including al l  creat ive direct ion,  design,  and UX, that
leveraged year ly dr ip campaigns and the construct ion and revital izat ion of  agent websites to dr ive sales.
Managed and executed the aesthet ics for  a l l  branded mater ia l ,  including property l ist ing ads in local
publ icat ions,  SEO, and digital  media.  
Designed f lyers,  EDDM postcards,  emai l  blasts,  websites,  and al l  other market ing elements in accordance
with each agent’s  personal  brand,  result ing in improved lead generat ion.
Increased cross-platform fol lowers whi le act ing as administrator for  company social  media accounts,
including Instagram, Facebook,  Twitter ,  and LinkedIn.

Served as the key digital  market ing and design coordinator for  500+ real  estate agents’  advert is ing
init iat ives,  creat ing mult imedia,  brand-al igned content for  pr int ,  social  media,  and digital  distr ibut ion.
Created work for  publ icat ions including The Los Angeles Times,  View Magazine,  and The Argonaut.
Col laborated with individual  agents to develop customized market ing plans,  providing guidance on overal l
design and aesthet ic  to accurately encompass personal  brands.
Def ined and executed aesthet ic  goals for  a l l  promotional  col lateral ,  including company l ist ings with local
publ icat ions,  SEO campaigns,  and digital  media in it iat ives.  
Cult ivated detai led market ing elements al igned with individual  brands,  increasing lead generat ion YoY.
Maintained consistent messaging,  graphics,  and ads to increase cross-platform fol lowers whi le managing
20+ social  media accounts.

MARKETING COORDINATOR & DESIGNER  |   2015 - 2018 
COLDWELL BANKER RESIDENTIAL REAL ESTATE |  SANTA MONICA, CA

EXPERIENCE CAREER
HIGHLIGHTS

Sketch,  Adobe Creat ive Suite
( InDesign,  I l lustrator ,  Photoshop,
PremierPro,  Media Encoder,  Br idge,
Stock)  Microsoft  Off ice (Word,
Excel ,  PowerPoint ,  Outlook,
Publ isher)  /  Box.com /  Google Drive
/  Dropbox /  WeTransfer

TECHNOLOGY 
&  TOOLS

Conceptual ized,  des igned,  and produced corporate  advert is ing graphics  and content  for  mult imedia
distr ibut ion ,  with  features in  E l le ,  Harper ’s  Bazaar ,  InSty le ,  The Hol lywood Reporter ,  F launt ,  and Vogue.
Oversaw annual  operat ing budgets  and pro ject  t imel ines ,  cons istent ly  producing except ional  resul ts
whi le  remain ing on t ime and on budget .
Col laborated extens ive ly  with  the Creat ive  and Art  Directors  to  def ine and execute comprehensive
pro ject  l i fecyc les ,  inc luding establ ish ing brand goals ,  generat ing and rev iewing content ,  and submitt ing
for  approval .  
Championed seasonal  advert is ing campaigns,  inc luding coordinat ing photo retouching operat ions with
the photoproduct ion team and del iver ing corporate  advert is ing guidel ines for  g lobal  GUESS? of f ices .
Designed cata logs for  seasonal  campaigns and look books and partnered with  the Publ ic  Relat ions team
and pr int ing companies  to  ensure opt imal  publ icat ion qual i ty .
Supported cross-funct ional  teams in  meet ing a l l  company advert is ing and graphic  des ign requirements ,
inc luding product / internat ional  l i cens ing,  v isual  merchandis ing,  reta i l  development ,  and publ ic  re lat ions .
Reviewed and approved pr int  and outdoor  submiss ions f rom product  l icensees and internat ional  of f ices ,
prov id ing qual i ty  contro l  and brand consistency across domest ic  operat ions .
Developed and produced branded campaign v ideos with  logos and credi ts  us ing Adobe Premiere .

Create  web-ready graphics  f rom f ina l  creat ive  des igns in  a  group development  envi ronment  and own a l l
page weight  standards and procedures ,  such as  s l ic ing graphics ,  f i le  naming,  and image
compress ion/opt imizat ion .
Execute co lor  and text  modi f icat ions ,  minor  layout  updates ,  and other  bas ic  des ign changes and handle
quick  publ ish ing cr i t ica l  requests  f rom the Market ing and Design teams.
Ski l l fu l ly  pr ior i t ize  mult ip le  pro jects  with  t ight  deadl ines us ing expert  understanding of  and exper ience
with producing web-ready graphics .
Develop and del iver  technica l  recommendat ions for  implementat ion opt ions re lated to  user  exper ience.
Cont inuously  leverage comprehensive knowledge of  emerging d ig i ta l  mediums,  browser  and p lat form
issues ,  e-commerce,  web access ib i l i ty  standards ,  and batch automat ion to  produce h igh-qual i ty ,
engaging content .

Chapman University ,  2013
Bachelor of  Arts in Art ,  Graphic
Design

Produced h igh-qual i ty ,
engaging content  by
cont inuously  leveraging
comprehensive knowledge of
emerging d ig i ta l  mediums,
browser  and p lat form issues ,  
e-commerce,  web access ib i l i ty
standards ,  and batch
automat ion.
Def ined and executed
comprehensive pro ject  l i fecyc les
in  co l laborat ion with  the
Creat ive  and Art  Directors ,
inc luding establ ish ing brand
goals ,  generat ing and rev iewing
content ,  and submitt ing for
approval .
Prov ided qual i ty  contro l  and
brand consistency across
domest ic  operat ions by
rev iewing and approving pr int
and outdoor  submiss ions f rom
product  l icensees and
internat ional  of f ices .

EDUCATION

CORE SKILLS
Project  Management  /  Art
Direct ion /  Graphic  Design /
Dig i ta l  Market ing /  Strategic
Planning /  Customer Engagement
/  Brand Development  /  Soc ia l
Media  Management  /  Cata log/Look
Book Creat ion /  Pr int  Advert is ing
/  Cross-Funct ional  Col laborat ion/
Campaign Conceptual izat ion /
Video Edi t ing
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